
UNC-TV: Digital Engagement for Online Success 
 

Supporting Documents... Screenshots of our Success! 
 

Goal: 
Grow revenue and engagement through innovative strategies to engage existing online audiences and 

acquire new members. 
 
 

UNC-TV’s Four-Part Facebook Retargeting Ad Series 

    
Re-capture campaign series utilizing Facebook ads 33,000 impressions with over 2,000 click-throughs 

 
 

UNC-TV’s Trivia and Drawing Campaigns 

 

 

 
Over 6,300 people participated over 8,500 times 

72% of these individuals were new prospects and these activities engaged 23% of existing members 
 
 
 



UNC-TV’s Engagement and Passport Emails 

    
These emails average a 4% higher open rate compared to the weekly eguide (14% vs 10%) 

 
 

UNC-TV’s Ambassador Program 

 

 

 
Hand-selected 19 ambassadors from seven regions of the state 
75% of them have converted from non-members to sustainers 



Testimonial from a Social Fundraiser 
(featuring local content) 

 
Social Campaigns: over 200,000 impressions, nearly 900 engagements, over 5,500 views of the Facebook 
Lives. Raised over $3,500 and utilized Facebook’s native donation form platform for an additional $500 

for the initiative. 
 


