UNC-TV: Digital Engagement for Online Success
Supporting Documents... Screenshots of our Success!
Goal:

Grow revenue and engagement through innovative strategies to engage existing online audiences and
acquire new members.

UNC-TV’s Four-Part Facebook Retargeting Ad Series
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Re-capture campaign series utilizing Facebook ads 33,000 impressions with over 2,000 click-throughs

UNC-TV’s Trivia and Drawing Campaigns
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Let your inner nerd shine!

During the month of March, join us on-air
and online for nerdy fun and great prizes!
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Over 6,300 people participated over 8,500 times
72% of these individuals were new prospects and these activities engaged 23% of existing members




UNC-TV’s Engagement and Passport Emails
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These emails average a 4% hlgher open rate compared to the weekly equide (14% vs 10%)

UNC-TV’s Ambassador Program
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Hand-selected 19 ambassadors from seven regions of the state
75% of them have converted from non-members to sustainers




Testimonial from a Social Fundraiser
(featuring local content)

Watson Brown added 4 new photos — with Heather Guffee
@¥ Burgiss and 2 others.
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Good Morning, Everybody! My Home NC at UNC-TV is raising meney to
support their great storytelling projects in North Carolina. They're the
fine and very talented folks who did the video on my Backroads
Photography that is now being featured on PBS.

Watch them on Facebook (www.facebook.com/myhomenc/) on Friday,
February 9 to see fun live videos throughout the day and make a
donation to support what they do to bring the stories of our great state
to life. (The first 50 people to make a donation will receive a My Home t-
shirt!) Please try to donate some very much needed money to
www.unctv.org/myhomelive.

Be sure to put this on your calendars! | will give a reminder towards the
end of the week.
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Social Campaigns: over 200,000 impressions, nearly 900 engagements, over 5,500 views of the Facebook
Lives. Raised over $3,500 and utilized Facebook’s native donation form platform for an additional S500
for the initiative.



